This study presents an extended technology acceptance model to explore the factors that affect intention to mobile voting. This study aims to explore the utilisation of mobile phones in the education environment and investigate the expectations and intentions towards mobile voting in public Jordanian Universities. The proposed model was empirically tested using data collected from a survey containing 30 questions. The partial least squares structural equation analysis was used to evaluate the causal model. The researcher finds that all variables significantly affect students' (voters) behavioural intention except perceived price level. This study gives quantified indicators about mobile voting and a model that might help in understanding the mobile voting environment and avoids spending thousands or millions of dollars that may invest in this field without ensuring that the students (voters) will actually use the mobile voting in Jordan.
Introduction
Manual voting has several drawbacks such as printing of ballot paper is expensive, voting consumes a lot of time, there is no good relationship and a lack of trust between the governments and popular, sometimes government forced the voters to vote for a particular candidate, and eliminate them from voting freely. Some candidates trying to win by buying the votes from the voters, Government can cheat by substitute the original ballot by derivative ones (Kalaichelvi and Chandrasekaran, 2011) . Also inaccuracy in ballot counting, votes lost through unclear or invalid ballot marks, limited accommodations for people with disabilities and the delayed announcement of election results. To overcome these drawbacks, the electronic voting (e-voting) technique appeared, e-voting refers to the use of computers or computerised equipment to cast votes in an election. e-voting aims at increasing participation, lowering the costs of running elections and improving the accuracy of the results (Qadah and Taha, 2007) . Kumar et al. (2008) claimed that e-voting systems offer multiple advantages over manual voting (traditional voting) those advantages are first reduced costs through reduced materials required for printing and distributing ballots. Second, increased participation and voting options through increased convenience to the voter, encourages more voters to cast their votes remotely, and increases the likelihood of participation for mobile voters. Third, greater speed and accuracy placing and tallying votes step-by-step processes help minimise the number of miscast votes. Fourth, greater accessibility for the disabled because they support a variety of interfaces and accessibility features, they can vote independently and privately. Finally, flexibility through support multiple languages and multiple designs. By using e-voting, the voters can vote at anytime and anywhere, rather than voting still by behind the cables from a specific place. Economides and Grousopoulou (2010) claimed that 'Mobile devices have become some of the fastest advancing communication gadgets'. Mulliah and Stroulia (2009) claimed that 'Mobile devices are becoming increasingly powerful and accessible as wireless networks cover most of our daily environment and a variety of software frameworks'. Moreover, Nor Shahriza et al. (2006) said that the widespread use of mobile phones among students might have also lead to the positive opinion and perception on its application. Eschenbrenner and Nah (2007) identify the benefits of using mobile technology in education which gives greater efficiencies and effectiveness, increased individual support and opportunities for personal development, better methods of collaborating and communicating, and greater exposure to technology. Therefore, the students can now elect without stepping into a university as long as they carry their mobile phones.
Mobile phone services have become a mass market commodity; more people use mobile phone worldwide. It becomes the most adopted means of communication both in the developing and the developed countries. In Jordan, according to Jordan telecommunication market establishment statistics (Telecommunication Regulatory Commission Jordan, 2012) , there are 419,533 fixed telephone lines and 7,758,968 mobile lines which exceed the number of the population. This implies that mobile phone is not an option for our life but now it turned out to be a necessity of life and it is increasing continuously and rapidly.
Mobile voting refers to the use of mobile device or mobile equipment to cast votes in an election without the need of cables at anytime anywhere. Mobile voting aims to increase participation more than e-voting because of the spread and adoption means of mobile communication both in the developed and the developing countries. It is also lowering the costs of running elections and improving the accuracy of the results. Even that the disabled persons and persons in hospitals can also cast their votes. Kalaichelvi and Chandrasekaran (2011) showed the requirements of e-voting which apply for manual (paper) voting and also for mobile voting:
 Fairness: No one can learn the voting outcome before the tally.
 Eligibility: Only eligible voters are permitted to vote.
 Uniqueness: No voter should be able to vote more than once.
 Privacy: No one can access any information about the voters' vote.
 Completeness/Accuracy: All valid votes should be counted correctly.
 Soundness: Any invalid vote should not be counted.
 Uncoercibility: No voter can prove how he/she voted to others to prevent bribery.
 Efficiency: The computations can be performed within a reasonable amount of time.
 Robustness: A malicious voters cannot frustrate or disturb the election.
Mobile voting is already in use in many countries all over the world; such as UK and Switzerland have pioneered mobile voting in local elections. In Asia, Korea leads the way in mobile voting through its use in the selection of presidential candidates (Georgescu, 2010) .
This research avoids spending thousands or millions of dollars that may invest in this field without ensuring that the student (voter) will actually use mobile voting. This paper examines the factors to adopt, design and implementation of a mobile voting system suitable for a university setting, where students can elect their union (students' union) by casting their votes anytime, anywhere without the need of cables by using mobile devices including personal computers, personal digital assistants, and smart and regular mobile phones.
Theoretical background
In this study, the researcher investigates key factors that affect students' (voters) intention to use mobile voting in public Jordanian universities. These key factors include (security and privacy, trust, perceived price level, subjective norm, and compatibility). The researcher evaluated the effects of these factors by using the Technology Acceptance Model (TAM), a well-known model of information technology adoption and use.
Technology Acceptance Model (TAM)
TAM was initially introduced by Davis (1989) . It has become one of the most widely used models in the investigation of user acceptance of information technology. TAM has been evaluated to be not only a powerful model for representing the determinants of system usage but also a valuable tool for system planning, since the system designers have some degree of control over easiness and usefulness (Taylor and Todd, 1995) .
The theoretical basis of the model was derived from the Theory of Reasoned Action (TRA) by Fishbein and Ajzen (1975) . The original TAM depicted in Figure 1 is an information system acceptance theory, whose main purpose is simply to predict and explain the user acceptance of information technology. TAM is constructed from several indicators including Perceived Usefulness (PU), Perceived Ease of Use (PEOU), Attitudes Towards Using (ATU), Behavioural Intention (BI), and Actual Usage (AU) and are defined as follows: Perceived Usefulness (PU) is defined as the degree to which a person believes that using IT system would improve his/her job performance (Davis, 1989; Davis et al., 1989; Davis and Cosenza, 1993) . Perceived Ease of Use (PEOU) is defined by Adams et al. (1992) as the degree to which a person believes that using an information technology would be free of effort. Attitudes Towards Using (ATU) is defined by Fishbein and Ajzen (1975) ; Fishbein and Ajzen (1979) ; Davis and Cosenza (1993); and Yogesh and Dennis (1999) as a function of beliefs, positively or unfavourably towards the behaviour. Behavioural Intention (BI) is defined by Fishbein and Ajzen (1975) ; Fishbein and Ajzen (1979) ; and Davis and Cosenza (1993) as behavioural intentions are our goals, aspirations and expected responses to the attitude object. Actual Usage (AU) is defined by Chen et al. (2002) as the frequency of using a new technology system such as mobile voting and the approximate number of times the user uses it in a given period of time. Many researchers have suggested that TAM needs to be given additional variables to provide an even stronger model (Legris et al., 2003) . Venkatesh and Davis (2000) proposed an extension, TAM2, which included social influence processes and cognitive instrumental processes, but they omitted ATU due to weak predictors of either BI or AU. This is consistent with prior research finding by Taylor and Todd (1995) . Their research indicated that both social influence processes and cognitive instrumental processes significantly influenced user acceptance and that PU and PEOU indirectly influenced AU through BI.
The interest of the current study is the acceptance of new information technologymobile voting; thus, a review of prior studies suggested the theoretical foundations of the formulations used in our hypotheses. Much research also indicated that TAM needed integration with additional variable(s) in order to improve its prediction of system use (Szajna, 1996; Lucas and Spitler, 2000) . To this end, this study examines a prevalent theory (i.e. TAM) for investigating individual acceptance of mobile voting context with external variables (security and privacy, trust, perceived price level, subjective norm, and compatibility). Khalifa and Ning shen (2008) defined Security as the safety of exchanged information regardless of the level of privacy involved. In otherwise NECCC (2001) defined security as the protection from intended and unintended threats that would result in the loss or dissemination or steal of data such as personal data, social security number and credit card numbers. Ghosh and Swaminatha (2001) said that security is the safety of exchanging information regardless of the level of privacy involved. In addition to electronic security measures associated with data transmission (e.g. encryption) and storage (e.g. firewalls), mobile security should also include mobile devices, which can store highly sensitive data. Khalifa and Ning shen (2008) defined privacy as the extent to which customers have control over the timing, and circumstances of sharing oneself (physically, behaviourally or intellectually) with others. In otherwise, Legnini (2006) defined privacy as 'the right to be left alone and to control the conditions under which information pertaining to you is collected, used and disseminated'. As personal information is important for delivering customised/personalised services, some individuals may be willing with more privacy than others, so if the student (voter) lost his privacy he will not use the system (mobile voting) again. Liu and Amet (2002) claimed that the second important driver in their study is privacy. And the privacy issue is more salient in mobile commerce than in e-commerce; because mobile service providers have access to sensitive information related to personal data. With more private information exposed to service providers, mobile customers require more assurance of privacy protection and more control over the information that can be released.
Security and privacy in mobile voting
According to this study, Security and Privacy (S&P) is introduced as an external variable of the suggested model. It is hypothesised that the security and privacy to TAM causal relationships may potentially explain a greater proportion of the variance in user BIs towards the use of mobile voting. It is expected that the study will show that security and privacy will have some effect on the adoption and use of mobile voting.
Trust in mobile voting
Lee (1998) defined trust as a complex social phenomenon that reflects technological, behavioural, social, psychological as well as organisational aspects of interactions among various human and non-human agents. Kini and Choobineh (1998) showed in the theoretical framework of trust that trust is defined in the Webster Dictionary as:
 An assumed reliance on some person or thing. A confident dependence on the character, ability, strength or truth of someone or something.
 A charge or duty imposed in faith or confidence or as a condition of a relationship.
 To place confidence (in an entity).
According to them they define trust as 'a belief that is influenced by the individual's opinion about certain critical system features'. Gefen et al. (2003) defines trust as the expectation that the trusted party will behave in an ethical, dependable and socially appropriate manner and will fulfil their expected commitments in conditions of interdependence and potential vulnerability. Dahlberg et al. (2003) and Grandison and Sloman (2000) showed that trust is the key to success and major facilitator of wireless transactions because of the natural human needs to understand the social surroundings of the virtual environment.
Bhattacherjee (2002) theoretically conceptualised and empirically validated a scale to measure individual trust in online firms. He found that one's willingness to interact with an online firm may be predicted by additional variables, above and beyond trust, such as perceived usefulness and perceived ease of use of such interactions. Mukherjee and Nath (2003) tested a model of trust in India in which 'shared value', 'communication' and 'opportunistic behaviuor' were antecedents of trust. They concluded that both shared value and communication played a significant positive role on trust and that trust had a significant positive influence on commitment. Doney and Cannon (1997) and Garbarino and Johnson (1999) claimed that trust is the essential ingredient for successful long-term business relationships with individuals. Gefen et al. (2003) introduced trust as another construct of Davis' TAM. An empirical investigation that included 213 subjects confirmed the positive relationship between trust and intended usage of E-commerce websites. The researcher found that perceived ease of use of the site positively influenced the degree of trust in the site. Dahlberg et al. (2003) proposed the application of trust enhanced technology acceptance model in order to investigate user acceptance of internet applications.
According to this study, trust is introduced as an external variable of the suggested model. It is hypothesised that the trust to TAM causal relationships may potentially explain a greater proportion of the variance in user behavioural intentions towards the use of mobile voting. It is expected that the study will show that trust will have some effect on the adoption and use of mobile voting.
Perceived price level in mobile voting (PPL)
Cheong and Park (2005) said that the Perceived Price Level (PPL) of using mobile internet acceptance in Korea can be categorised into two types. First, the initial cost such as the cost of the devices. Second, the subscription service provider cost such as service fee and communication fee. They defined PPL in their research as 'The willingness to pay for the service'. They found that PPL has a negative role in developing the attitude as well as the intention. Rupp and Smith (2002) defined PPL (cost) as the possible expenses of using, i.e. equipment costs, access cost, transaction fee, etc. Pin and Hsin-Hui (2004) defined cost as the extent to which a person believes that using a service such as mobile voting will cost money. They found that financial cost had a significant effect on BI to use. Yi-Shun et al. (2006) found that the higher perceived financial resources will lead to higher BI to use mobile service and higher perceived financial resources will lead to higher PU of mobile service. On other hand, they found that the higher perceived financial resources will not lead to higher PEOU mobile service. Qingfei et al. (2008) claimed that cost is a user's assessment of the object world or reality, not his/her perception. Cost factor should thus be included because it will directly affect the users' adoption behaviour. Also, they believe that cost factor will significantly affect mobile commerce user acceptance. Wu Jen-Her et al. (2007) claimed that cost is one of major concerns in the initial stage and important predictors of M-commerce adoption and has a significantly negative direct effect on behavioural intention to use from consumer perspective.
Jaradat (2010) claimed that there is no statistically significant relationship discovered between cost and ATU, PU and PEOU to use mobile university services in Jordan. But he found that the arithmetic grand mean of cost equal to 3.34 which is greater than the agreement point (+3). So this means it is under the category (high) except the sentence number two 'I think the equipment cost is expensive to use mobile university services', it is under category low. But they agree that the cost in general will not be a barrier to use a mobile university services in Jordan and that may be due to the following reasons:
 Competition and the prices of mobile services and devices are generally low.
 Grateful features of mobile devices such as portability and mobility, flexibility and utility.
 Students do not use mobile university services and do not know about this new technology cost.
 The cost of the technology is relatively cheap.
According to this study, PPL is introduced as an external variable of the suggested model. It is hypothesised that the perceived price level to TAM causal relationships may potentially explain a greater proportion of the variance in user BIs towards the use of mobile voting. It is expected that the study will show that PPL will have some effect on the adoption and use of mobile voting.
Subjective norm in mobile voting (SUN)
Subjective Norm (SN) was earlier proposed in the Theory of Reasoned Action (TRA) by Fishbein and Ajzen (1975) and they defined it as the person's perception that most people who are important to him approve or disapprove his performing a given behaviour. Subjective norm was also included as a direct determinant to behavioural intention in Theory of Planned Behaviour (TPB) by Ajzen (1991) . SN is defined as 'the person's perception that most people who are important to him think he should or should not perform the behavior in question' (Dillon and Morris, 1996) . SN describes the individual's social influences towards adopting the service whether perform or not the behaviour in question (Taylor and Todd, 1995) . Ching and John (2009) claim that people may choose to perform the behaviour even if they are not favourable to perform if they believe that people who are important to him think he/she should or should not perform it.
SN was found to have an effect on intention to use and usage behaviour on technology adoption studies (Fishbein and Ajzen, 1975; Venkatesh and Davis, 2000; Khalifa and Ning shen, 2008; Jaradat, 2010) . Nor et al. (2008) in Malaysia found that subjective norm positively and significantly effecting intention. AL-Majali (2011) in Jordan found that customer's attitude and their belief about social influence play a vital role in influencing the intention. In addition, attitude and subjective norm are influenced by attitudinal belief and normative belief structures. Additionally, family and mass media are significant factors that influence subjective norm.
According to this study, SN is introduced as an external variable of the suggested model. It is hypothesised that the subjective norm to TAM causal relationships may potentially explain a greater proportion of the variance in user BIs towards the use of mobile voting. It is expected that the study will show that subjective norm will have some effect on the adoption and use of mobile voting.
Compatibility in mobile voting
Compatibility was defined by Rogers (1995) as the degree to which an innovation is seen to be compatible with values, experiences, beliefs, and needs of adopters. The concept of compatibility captures a students' (voters) perception of the congruence of mobile voting with students (voters) lifestyle. And he said (Rogers, 2003) compatibility is one of the important innovation characteristics. Teo and Pok (2003) claimed in the context of WAP-enabled mobile phone that a person's life styles will strongly influence his/her decision to adopt the technology. Especially a person, who leads a busy life, will be more likely to adopt a mobile phone services. Lee and Cheng (2003) found that compatibility played the most significant direct factor of individual's intent to adopt university smart card. Wu Jen-Her et al. (2005) indicated that compatibility has a significant effect on behavioural intention to use. claimed that compatibility has the most important effect on behavioural intention to use and the second most important effect on the actual use. This is indicated that high compatibility will lead to preferable adoption. Wu Jen-Her et al. (2007) found that compatibility has a direct effect on behavioural intention to use, and has the strongest significant and positive effects.
Prior researches indicated that compatibility had strong direct impact; according to this study, compatibility is introduced as an external variable of the suggested model. It is hypothesised that the compatibility to TAM causal relationships may potentially explain a greater proportion of the variance in user behavioural intentions towards the use of mobile voting. It is expected that the study will show that compatibility will have some effect on the adoption and use of mobile voting.
Research model and hypotheses

Research model
The present study uses TAM and incorporates variables (security and privacy, trust, perceived price level, subjective norm and compatibility) as external variables. The research model tested in this study is shown in Figure 2 . 
Research hypotheses
This section presents the hypotheses to be tested and tests the effects of the external variables (security and privacy, trust, perceived price level, subjective norm, and compatibility) and their relationship with a well-known model, i.e. TAM, as shown in Figure 3 . Table 1 presents a summary of the interrelationships between hypotheses in the research model. 
Research design and method
Population and sample
This study was conducted at public universities in Jordan as shown in Table 2 below, which have approximately 167,551 students from all Jordanian territories. The data was randomly gathered from undergraduate students by using a stratified random sample. According to Sekaran (2006) , sample size can be defined as the number of elements to be included in the study, a sample of 417 students was selected for the study.
Measuring the constructs
The researcher developed a questionnaire to achieve the objectives based on literature review of the study. The questionnaire consisted of multiple items and its organisation based on ten groups using a five point Likert scale ranging from (1) 'strongly disagree' to (5) 'strongly agree'. Measurement items used in this study were adapted from previously validated measures such as Davis (1989) , Davis and Cosenza (1993) , Davis and Venkatesh (1995) , Lin and Wu (2002) , Luarn and Lin (2005) , Venkatesh et al. (2003) , Yang and Peterson (2001) ; they were derived from thorough consultation with IS/IT experts to ensure their reliability and validity. The questionnaire was given to a number of referees. The questionnaire statements were modified based on the results of the referees, specifically the general information and the translation of the statement from Arabic to English.
A pilot test of the measures was conducted on a representative sample of 30 students (voters) and some statements on the questionnaire were modified based on the results of the pilot test.
Data collection procedure
For this study, the researcher utilised a survey. The questionnaire was distributed to a representative sample including prospective mobile voting students (voters). All participants were selected from public Jordanian universities randomly by using a stratified random sample. The researcher used computer software for the analysis; Partial Least Squares (PLS) structural equation analysis to test the hypotheses. Statistical descriptive was used to find out the respondents' demographic and general characteristics to provide a descriptive profile of the respondents by using SPSS 16.0.
Data analysis
The data for this research has been collected by using a questionnaire containing 30 questions describing nine latent constructs: S&P, TMV, PPL, SN, CMV, PU, PEOU, BI to use and AU. About 381 returned questionnaires were received after the follow-up activities from 417. Ten participants gave incomplete answers and their results were dropped from the study. This left 371 sets of data for statistical analysis, with 89% valid return rate.
The PLS structural equation analysis was used to test the hypotheses. PLS employs a component-based approach for estimation purposes and can readily handle formative factors and also places minimal restrictions on the sample size and residual distributions Chin et al. (2003) .
To validate the measurement model, convergent validity was evaluated by examining composite reliability and Average Variance Extracted (AVE) from the measures. Values for composite reliability are recommended to exceed 0.70 (Chin et al., 2003) and AVE values should be greater than the generally recognised cut-off value of 0.50 (Fornell and Larcker, 1981) .
All composite reliability and AVE values meet the recommended threshold values except perceived price level. Table 3 summarises the results. Table 3 Composite reliability, AVE, and of constructs values The AVE for each variable was obtained to check discriminant validity (Campbell, 1960) . As shown in Table 3 , the square root of AVE for each construct is greater than the correlations between the constructs and all other constructs, indicating that these constructs have discriminant validity (Fornell and Larcker, 1981) .
Reliability and validity
We used Cronbach's alpha to measure internal consistency for state survey and research variables. The results of the reliability test for the measures suggest that all the measures in this study are reliable. The alpha coefficients for the measures ranged from 0.62 to 0.87 as presented in Table 4 . According to Hair et al. (2003) values greater than 0.6 (60%) are a satisfactory level of internal consistency of measure. Heneman and Judge (2003) defined validity as 'the degree to which an instrument measures the attribute or construct it intends to measure'. Therefore, we distributed a questionnaire to a number of referees and a group of participants and both of them agreed that the questionnaire measured the attributes it intended to measure.
Results
Descriptive statistics (demographic profile of respondents)
This section describes respondents' personal background such as gender, age and monthly income. The demographic profile of the respondents is illustrated in Table 3 . As depicted in Table 5 , about 57.1% of the respondents were female. The majority of the respondents' ages were students in the range of 20-25 years old (which was 72.2% of respondents) while 96 were 19 years old or younger (a total of 25.9% of respondents) and the fewest respondents were in the range of 26 years old or older (only 1.9%). The majority of the respondents' monthly expenses were students with 51-100 JD (44.2%), 84 when the monthly expenses were 101-200 JD (22.6%), 89 when the monthly expenses of 50 or less (24%), and 34 with monthly expenses that are more than 201 (9.2%). Table 6 illustrates the arithmetic grand mean for the scores of responses for all the study variables statements. When this grand mean is compared with the 5-points scale from 1 to 5 (High > 3, Neutral = 3 and Low < 3), it is found that results of the respondent's categorisation of the main study is greater than the agreement point (+3). So, this means all the study variables are under the category (High) except PPL under the category (low). Figure 4 presents the significant structural relationship among the research variables and the standardised β coefficients for each independent variable, and total variance explains for each dependent variable. All the hypotheses are strongly supportive except for the relationship between perceived price level and behavioural intention to use. As shown in Figure 4 and Table 7 , the results indicate that behavioural intention to use mobile voting has a significant effect on the actual use (H 1 : β = 0.786, P < 0.001). This means that users' behavioural intention is an important determinant of mobile voting usage. The data also shows that perceived ease of use of mobile voting has a significant effect on behavioural intention to use mobile voting (H 2a : β = 0.189, P < 0.001) Moreover, it does have a significant indirect effect on both behavioural intention to use and actual use through perceived mobile voting usefulness, and also has a significantly positive direct effect on perceived mobile voting usefulness (H 2b : β = 0.649, P < 0.001). The data also shows that perceived usefulness significantly and directly influences the behavioural intention to use (H 3 : β = 0.216, P < 0.001) and indirectly influences actual use. The data also shows that compatibility significantly and directly influences the behavioural intention to use (H 4 : β = 0.179, P < 0.001) and indirectly influences actual use. The data also shows that subjective norm significantly and directly influences the behavioural intention to use (H 5 : β = 0.145, P < 0.001) and indirectly influences actual use. For hypothesis 6 which is proposed that perceived price level has a direct effect on behavioural intention to use mobile voting in Jordan, the data shows that it is not supported (H 6 : β = 0.036, P < 0.05). The data also shows that trust significantly and directly influences the behavioural intention to use (H 7 : β = 0.124, P < 0.01) and indirectly influences actual use. For hypothesis 8, the security and privacy has a significant direct effect on the behavioural intention to use mobile voting (H 8 : β = 0.089, P < 0.05) and indirectly influences actual use. 
Hypotheses test
Discussion and Conclusions
This study attempts to analyse the adoption and the factors that affect intention to use mobile phones in the educational environment at public Jordanian universities. Moreover, it assists developers in building and quantifying indicators about mobile voting and a model that might help in understanding mobile voting environment to avoid spending thousands or millions of dollars that may be invested in this field without ensuring that the students (voters) will actually use the mobile voting system through the Technology Acceptance Model (TAM) with external variables (security and privacy, trust, perceived price level, subjective norm and compatibility). The findings generally supported the hypotheses derived from the model as well as earlier empirical studies except the Perceived Price Level (PPL). First, this study confirms that Perceived Usefulness (PU) has the most important direct effect on predicting students (voters) behavioural intention to adopt and use of mobile voting in public Jordanian universities, as well as many ICT technologies in other TAM research. This implies that the service and content provider should take advantage of the value adding features and functions of mobile voting services. Second, Perceived Ease of Use (PEOU) comes after the perceived usefulness and it has an important effect on predicting students (voters) behavioural intention to adopt and use of mobile voting even direct or indirect through perceived usefulness, this result indicates that the progress of student (voter) acceptance in mobile voting could be made by focusing on easy-to-use interface design so the developers should keep developing user oriented easy-to-use and user friendly interface. As can be seen from Figure 4 , perceived usefulness and perceived ease of use will indirectly influence the actual usage through behavioural intention to use mobile voting. Third, compatibility has a direct effect on behavioural intention to use mobile voting and indirectly influences the actual usage through behavioural intention. Wu, Jen-Her et al. (2007) claimed that besides developing useful and easy to use systems, mobile IT/IS designers should also pay more attention to user requirements analysis to determine their expectations and requirements. Only when participants have higher perceptions in compatibility with their previous or current practice, values, experiences, beliefs and need there is a higher possibility to achieve successful acceptance. This indicates that high compatibility will lead to preferable adoption, our findings confirm those of other researchers such as Rogers (2003) , Teo and Pok (2003), Wu Jen-Her et al. (2005) , and Wu Jen-Her et al. (2007) . Forth, Subjective Norm (SN) has a direct effect on behavioural intention to use mobile voting and indirectly influences the actual usage through behavioural intention. This implies that the students (voters) may choose to perform the behaviour even if they are not favourable to perform if they believe that students (voters) who are important to him think he/she should or should not perform it (Ching and John, 2009 ). Our findings confirm those of other researchers such as Fishbein and Ajzen (1975) , Venkatesh and Davis (2000) , Khalifa and Ning shen (2008) , Nor and Pearson (2008) , Jaradat (2010) and AL-Majali (2011) . Fifth, trust has a direct effect on behavioural intention to use mobile voting and indirectly influences the actual usage through behavioural intention. This implies that the students (voters) willingness to rely on the service provider and the university administration.
Sixth, security and privacy has a direct effect on behavioural intention to use mobile voting and indirectly influences the actual usage through behavioural intention. This conclusion is in accordance with the research results of Ghosh and Swaminatha (2001) , Liu and Amet (2002) .
Seventh, the study finds that PPL in mobile voting does not have any significant effect on behavioural intention and even indirectly to the actual usage through behavioural intention; also the results of the respondent's categorise less than the agreement point (3) with 2.96 grand mean. So this means that perceived price level falls under the category (low). Some studies found opposite results which state that cost influences the use and adoption of technology (Pin and Hsin-Hui, 2004; Yi-Shun et al., 2006; Qingfei et al., 2008) . However, in the development of behavioural intention, individuals may compare the benefit from the service to the cost of using it. In this study, the researcher found that there are no statistically significant relationships according to perceived price level and our findings confirm those of other researchers such as Cheong and Park (2005) and Jaradat (2010) .
Finally, user adoption and use of mobile voting can be predicted from the students' behavioural intentions, which are affected significantly by perceived usefulness, perceived ease of use, compatibility, subjective norm, trust, and security and privacy. As an ultimate aspiration, the researcher finds that there is a direct effect between behavioural intention and actual use towards using mobile voting in public Jordanian universities.
This research presents a new opportunity for further research in the field of mobile voting adoption in a country like Jordan, which actually focuses on improving and developing the information technology in all fields. This research avoids spending thousands or millions of dollars that may be invested in this field without ensuring that the student will actually use the mobile voting. This research could assist decision maker and IT/IS developers, and could help in future researches by deploying other external variables which are suitable for educational environment in Jordan.
